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to professional ethics. This study aims to examine the use of Instagram

and TikTok in the GEN SMART (Generasi Sadar Menulis Akademik ~ Key Words :

Beretika) Program as social media—based educational platforms for  academic writing ethics;
promoting ethical academic writing among students of the Nutrition  social media; Instagram;
Department at Poltekkes Kemenkes Malang. A descriptive quantitative  TikTok; digital engagement
design with an evaluative approach was employed using non-participant

digital observation to analyze interaction metrics on the Instagram and

TikTok accounts @tulisituetis. Data included likes, saves, and views of

educational content posted between 25-26 October 2025, with

recapitulation conducted up to 27 October 2025. These quantitative data

were supported by participant testimonials to strengthen the

interpretation of engagement and program impact. The findings show

that Instagram helps maintain consistent exposure to educational

messages with stable engagement, while TikTok achieves higher

audience reach and interaction due to its dynamic short-video format.

Testimonials further indicate positive perceptions of the program,

including increased awareness of academic ethics and integrity, as well

as improved understanding of technical aspects of ethical academic

writing
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Introduction

Academic writing is a fundamental competency that students are expected to possess
from the beginning of their higher education. However, in practice, students’ readiness to
meet the demands of academic writing remains limited (Jimenez et al., 2024). Observational
findings in the Nutrition Department of Poltekkes Kemenkes Malang suggest that the
difficulties are not merely technical, but also relate to students’ limited ability to construct
and articulate ideas in a coherent and meaningful academic form. This condition indicates a
gap between academic demands and the insufficient level of students’ literacy (Khairani et
al., 2025). This limited ability is influenced by the lack of sustained academic writing habits
as well as insufficient practical and continuous guidance (Ati et al., 2025). In addition,
students in the early stages of their studies still encounter difficulties in understanding
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citation techniques and the concept of plagiarism as essential components of academic
writing ethics (Sinaga et al., 2025). This finding underscores that issues in academic writing
are not solely related to technical skills, but also involve the development of academic ethical
awareness.

Conventional learning approaches that tend to be one-way are considered insufficient
to address these issues, particularly among digital-native students who are accustomed to
interactive and technology-based learning environments (Juliane et al., 2017). Therefore, a
shift in learning strategies is required, moving from mere knowledge transfer toward more
participatory, contextual, and engaging learning experiences. In this context, social media
holds potential as an educational medium that aligns with students’ learning characteristics
and preferences (Rahman et al., 2023). Platforms such as Instagram and TikTok offer visual,
concise, and easily accessible content formats, which can enhance understanding while
simultaneously expanding the reach of learning materials (Febriyanti et al., 2025;
Satrianingsih, 2023).

Several previous studies have shown that the strengthening of academic literacy and
writing ethics is generally implemented through e-learning approaches, online modules, or
structured learning management systems (Gay et al., 2025). These approaches have been
proven effective in enhancing students’ understanding of academic integrity (Ni’'mah &
Widodo, 2022). However, these approaches tend to focus primarily on cognitive aspects and
have not yet optimally addressed student engagement, awareness, and changes in writing
behavior. Moreover, the use of popular social media as a medium for educating academic
writing ethics in the form of integrated and sustained programs remains relatively limited,
particularly in the context of vocational higher education in the health sector.

Based on these conditions, several research gaps remain that warrant further
investigation. First, studies that specifically evaluate the effectiveness of social media as a
medium for academic writing ethics education remain limited. Second, there is still a lack of
studies that integrate digital engagement analysis with aspects of student awareness and
behavioral change simultaneously. Third, there is a limited development of social media—
based educational programs that are systematically designed and comprehensively evaluated,
particularly within the context of vocational health education. Therefore, this study examines
the utilization of Instagram and TikTok in the GEN SMART (Generasi Sadar Menulis
Akademik Beretika) Program as a medium for educating academic writing ethics among
students of the Nutrition Department at Poltekkes Kemenkes Malang. This study focuses on
analyzing the level of engagement, the improvement of academic writing ethics awareness,
and indications of changes in students’ writing behavior based on their responses and
testimonials after participating in the program.

Research Method

The study was conducted in several stages, beginning with the introduction of the
GEN SMART Program to first-year students of the Nutrition Department at Poltekkes
Kemenkes Malang during new student orientation activities. At this stage, students were
informed about the program objectives and encouraged to follow the official Instagram and
TikTok accounts @tulisituetis as part of early academic writing ethics education.
Subsequently, the researchers produced and disseminated educational content on ethical
academic writing tailored to the characteristics of each social media platform and published it
gradually and consistently through the @tulisituetis account. While first-year students were
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the primary target audience, the content was made publicly accessible to allow wider
dissemination among senior students and the broader academic community.

GEN SMART Stakeholder
Program Design Coordination

Pre-Post Test Case Study Discussion

Dissemination of GEN Expansion of Digital

ART :
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Figure 1. Workflow of the GEN SMART Program

The unit of analysis in this study was each individual content post published on the
Instagram and TikTok accounts @tulisituetis, which generated measurable interaction
metrics from users. The data sources consisted of quantitative secondary data derived from
these interaction metrics. This study did not involve respondents directly; instead, the
participants were social media users who interacted with the content of the GEN SMART
Program. The majority of followers were first-year students from the Nutrition Department at
Poltekkes Kemenkes Malang who participated in the orientation program, although broader
audience participation was also possible due to the public accessibility of the content. Data
were collected manually through non-participant digital observation using the built-in
analytics features of Instagram and TikTok (such as insights and post statistics), without the
use of external APIs. The data collection process involved compiling key interaction
indicators from each content post, including the number of likes as an indicator of audience
response, the number of saves on TikTok as an indicator of content relevance and user
interest, and the number of views or replays as an indicator of content reach. All data were
recorded manually based on the information displayed on each post at the time of
observation.

The data were analyzed using descriptive statistical techniques, including the
calculation of minimum, maximum, and mean values for each interaction indicator. In
addition, engagement rate analysis was conducted by comparing interaction metrics (likes,
saves, and views) relative to total reach to assess content effectiveness. A comparative
analysis between platforms (Instagram and TikTok) was also performed to identify
differences in audience engagement patterns. The results were presented in tabular form and
descriptive narratives to illustrate audience reach and engagement with the GEN SMART
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Program content. This analysis served as the basis for evaluating the effectiveness of the
digital publication strategy and formulating recommendations for further development of
educational content. This study employed a descriptive quantitative design with an evaluative
approach, aiming to assess the effectiveness of digital publication in the GEN SMART
(Generasi Sadar Menulis Akademik Beretika) Program through Instagram and TikTok. This
design was selected to describe the level of audience reach and engagement with educational
content on ethical academic writing disseminated online.

Result

This study used a descriptive quantitative evaluative approach to assess the
effectiveness of social media utilization in the GEN SMART Program through interaction
metrics on Instagram and TikTok accounts (@tulisituetis). Data were collected through non
participant digital observation of 22 posts published during the study period.

Table 1. Summary of Instagram Posts and Interaction Metrics

Category Total Posts Highest Lowest Mean
Likes per Post 22 38 2 9-10

Table 1 shows that Instagram engagement was relatively moderate, as reflected by the
number of likes per post, which ranged from 2 to 38. The average engagement was
approximately 9—-10 likes per post, indicating a fairly consistent but not highly intensive level
of audience interaction. This suggests that while the content was able to attract attention from
followers, the overall engagement level remained within a moderate range, potentially
influenced by factors such as content format, posting time, and audience behavior on the
platform.

Table 2. Summary of TikTok Posts and Interaction Metrics

Category Total Posts  Highest Lowest  Mean
Likes per Post 22 128 1 27
Saves per Post 82 0 9
Views per Post 2326 111 660

Table 2 indicates that TikTok generated higher engagement than Instagram across all
metrics. The average number of likes reached 27 per post (maximum 128), while saves
averaged 9, indicating that users found the content relevant and worth revisiting.
Additionally, the average number of views reached 660, with a maximum of 2,326, reflecting
broader content reach and higher visibility. Overall, these findings highlight TikTok’s
effectiveness in disseminating educational content through engaging short-form media.
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Table 3. Recapitulation of Participant Testimonials toward the GEN SMART Program

Type of Focus of
Testimonial Participant Testimonial Descriptions Results
Feedback
Program Benefits of the Participants perceived that 40% of participants
Benefits and Activity and the GEN SMART Program  stated that the activity
Relevance Increased provided substantial new was beneficial.
Knowledge knowledge and helped them
understand scientific writing
as well as academic ethics
relevant to the needs of
students at the beginning of
their academic studies.
Ethical Ethics, Honesty, = Participants emphasized the = 37% stated that the
Awareness and  and Plagiarism importance of honesty, ethics and plagiarism
Academic academic integrity, and an section was the most
Integrity understanding of plagiarism  memorable.
through real examples of
writing errors and practical
ways to correct them.
Technical Citations, Participants felt assisted in ~~ 21% liked the citation
Understanding ~ References, and understanding how to write, and Mendeley
of Academic Mendeley cite sources, and compile materials.
Writing proper reference lists,
including the use of
reference management
applications.
Attractiveness Clarity, The presentation of the 22% rated the delivery
of Delivery and  Interactivity, and  material was considered as engaging.
Methods Engagement clear and interactive,
enhancing understanding
through discussion and
relevant contextual
examples.
Memorable Discussions, Discussion sessions, hands- 1% identified
Learning Practice, Quizzes, on practice, quizzes, and discussions; 5%
Activities and Supporting media support such as quizzes; and 5%
Media Instagram/TikTok “Tulis Itu  supporting media.
Etis” were considered to
enhance both engagement
and understanding.
Notes and Scope for Some participants noted that 5% provided feedback
Feedback from  Activity certain sessions still had
Participants Development room for improvement in

terms of interactivity and
engagement..
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Table 3 shows that the majority of participants responded positively to the GEN
SMART Program. Approximately 40% of participants stated that the program was beneficial,
indicating its perceived usefulness in supporting academic learning. In addition, 37% of
participants identified ethics and plagiarism material as the most memorable, highlighting the
importance of these topics for first-year students. Meanwhile, 21% of participants
emphasized technical writing materials, such as citation and the use of Mendeley, as valuable
components of the program. Furthermore, 22% of participants reported that the learning
delivery was engaging, suggesting that the educational approach used in the program was
effective in capturing students’ attention. Overall, these findings indicate that the GEN
SMART Program was well-received and provided meaningful learning experiences for
participants.

Discussion

Based on the descriptive quantitative evaluative research design, the findings indicate
that the use of social media as an educational medium in the GEN SMART Program was able
to generate measurable levels of digital engagement and positively contribute to students’
awareness and understanding of ethical academic writing. Data were obtained through non-
participant digital observation of Instagram and TikTok accounts @tulisituetis, conducted
from 25 to 26 October 2025, with recapitulation on 27 October 2025. The primary target
audience consisted of first-year students from the Nutrition Department at Poltekkes
Kemenkes Malang who were introduced to the program during new student orientation
activities, although broader participation may have occurred due to the open-access nature of
social media. These findings highlight that digital platforms can function not only as
communication tools but also as effective educational media capable of facilitating
knowledge dissemination and supporting early academic adaptation among students.

The results presented in Table 1 indicate that audience interaction on Instagram was
relatively consistent, with no extreme variation in the number of likes across posts, ranging
from 2 to 38, and an average of approximately 9—10 likes per post. This relatively stable
engagement suggests that Instagram is effective in maintaining continuous exposure to
educational content, particularly through repeated and structured message delivery. The
consistency of interaction reflects sustained audience responsiveness to academic writing
ethics content and indicates that Instagram can serve as a reliable medium for reinforcing
learning over time, especially for first-year students who are still adapting to academic
writing standards (Kurniawati et al., 2024). In contrast, the findings in Table 2 demonstrate
that TikTok generated higher engagement and broader audience reach compared to
Instagram, as reflected by higher averages in likes, saves, and views across posts. The
relatively high number of views and saved posts indicates that the content was perceived as
relevant, engaging, and useful by users, suggesting a deeper level of interaction beyond
simple exposure (Salma & Albab, 2023). This highlights the effectiveness of TikTok as a
platform that leverages short-form audiovisual content to attract attention and increase
content visibility, thereby facilitating wider dissemination of educational messages and
enhancing user engagement, particularly among younger audiences who prefer dynamic and
visually appealing formats.

The differences in engagement patterns between Instagram and TikTok emphasize the
importance of adopting a multi-platform approach in educational interventions, as each
platform offers distinct advantages in content delivery and audience interaction. Instagram
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plays a significant role in maintaining consistency and continuity of educational messaging
through repeated exposure, while TikTok provides greater opportunities for expanding reach
and enhancing engagement through interactive and visually driven content. This finding is
consistent with previous studies indicating that the integration of multiple digital platforms
can improve the effectiveness of educational communication and optimize learning
outcomes(Antari, 2025; Nandito et al., 2025). Furthermore, the results presented in Table 3
indicate that participants responded positively to the GEN SMART Program, with the
majority of participants perceiving the program as beneficial in improving their
understanding of academic ethics and scientific writing. Materials related to ethics, honesty,
and plagiarism were identified as the most memorable, followed by technical aspects such as
citation practices and the use of reference management tools, indicating that the content was
aligned with students’ academic needs. In addition, participants perceived the learning
process as engaging and interactive, supported by various learning activities such as
discussions, practical exercises, quizzes, and integration with social media content, which
contributed to a more meaningful and comprehensive learning experience.

Overall, the alignment between high digital engagement and positive participant
responses suggests that the educational content delivered through the GEN SMART Program
was not only widely accessed but also effectively understood and appreciated by the
audience. Engagement indicators such as likes, saves, and views, supported by participant
testimonials, indicate an increase in awareness and comprehension of academic writing ethics
(Pratama et al., 2023; Ramadhina et al., 2025; (Irwan & Misidawati, 2025). Although this
study did not directly measure behavioral changes, the strong audience response and positive
learning experiences represent an important initial step toward the development of ethical
academic attitudes and practices, particularly within vocational education in the health sector.

Recommendation

Based on the research findings, the GEN SMART Program is recommended to be
continued and sustainably developed as part of early academic orientation for first-year
students, particularly in vocational higher education in the health sector, given the high level
of digital engagement and positive participant responses. The multi-platform approach should
be optimized by strengthening the role of Instagram in maintaining the continuity of
educational messages and utilizing TikTok to expand audience reach through more dynamic
and contextually relevant audiovisual content. Enhancing interactivity through online
discussions, writing practice, quizzes, and feedback on students’ writing samples is also
recommended to enrich the learning experience. Furthermore, future studies should employ
more comprehensive evaluation designs by integrating digital engagement indicators with
direct assessments of changes in attitudes and academic writing behaviors, as well as
expanding the research context across different study programs and higher education
institutions to strengthen the generalizability of the findings.

Acknowledgment

The authors would like to express their gratitude to the students of the Nutrition
Department, Poltekkes Kemenkes Malang, for their participation in the implementation of the
GEN SMART Program and their contributions to digital publication interactions.
Appreciation is also extended to Bapelkes Semarang and Poltekkes Kemenkes Malang for
providing facilitation support and an academic environment that enabled this research to be

Jurnal Teknologi Pendidikan Vol 11. No.2 (April 2026) Copyright© 2026 The Author(s) Nila A. & M. Arief D. 242


https://e-journal.undikma.ac.id/index.php/jtp/index

Jurnal Teknologi Pendidikan: April 15?26 VO; 1 IJVO-I i
P Jurnal Penelitian dan Pengembangan Pembelajaran P: Igg% zgj(;g: ()46( 02
https://e-journal.undikma.ac.id/index.php/jtp/index p . 236-244

e

conducted. Mochammad Arief Darmawan contributed to the manuscript through Writing —
Review & Editing. The GEN SMART Program was implemented with guidance and
mentoring from Hasan Aroni. All authors have read and approved the final version of this
manuscript.

References

Annisa Prima Ramadhina, Jihan Salsabila, & Merle Emanuella. (2025). TikTok dan
Mediamorphosis: Peran TikTok Sebagai Mesin Pencari Baru untuk Generasi Z.
MEDIASI Jurnal Kajian dan Terapan Media, Bahasa, Komunikasi, 6(2), 183—196.
https://doi.org/D01%2520:%252010.4696 1 /mediasi.v6i2.1598

Antari, N. L. W. (2025). Optimalisasi Media Sosial Instagram dan TikTok sebagai Sarana
Kreatif dalam Pembelajaran Linguistik dan Sastra. 3.
https://ojs.mahadewa.ac.id/index.php/pedalitra/issue/view/245

Ati, A., Andrias, A., Aldiansyah, S., Saudi, F., Hasanah, N., Sudirman, A. S., Baihaqi, B.,
Asrul, A., & Nursalam, L. O. (2025). Pelatihan Peningkatan Kemampuan Mahasiswa

dalam Menyusun Proposal Penelitian Skripsi Universitas Halu Oleo. Jurnal Ilmiah
Pengabdian Multidisiplin, 1(2), 58—69. https://doi.org/10.69606/jipm.v1i2.319

Febriyanti, S. A., Setiasih, E. N., Salsabila, S. D., Rhama, B., & Thareq, S. 1. (2025).
Hubungan Intensitas Penggunaan Aplikasi Tiktok Dengan Motivasi Akademik
Mahasiswa Generasi Z. 4(4).

Gay, M., Saleh, S., Djais, 1., Marasabessy, A., & Mudar, R. (2025). Penguatan Literasi
Digital Akademik melalui Pelatihan Mendeley bagi Mahasiswa ISDIK Kie Raha
Maluku Utara. 6(1). https://doi.org/10.34697/jai.v611.2430

Hartalena Sinaga, Mahiroh Lubis, Ritayana Silalahi, & Talenta N. D. Simatupang. (2025).
Pengaruh Adaptasi Mahasiswa Baru Terhadap Metode Pembelajaran pada Kesehatan
Mental dan Fisik Mahasiswa di Fakultas Keolahragaan. Jurnal Riset Rumpun Ilmu
Ekonomi, 4(1), 74-85. https://doi.org/10.55606/jurrie.v4il.4424

Jimenez, M. M. D., Comison, L. J. M., Dionio, B. B., Clarin, A. S., & Vallejo, J. H. (2024).
Challenges Encountered by College Students in Academic Writing. International
Journal of Research and Innovation in Social Science, VII(II), 1440-1451.
https://doi.org/10.47772/1JRISS.2024.803106

Juliane, C., Arman, A. A., Sastramihardja, H. S., & Supriana, 1. (2017). DIGITAL
TEACHING LEARNING FOR DIGITAL NATIVE; 3(12).
http://dx.doi.org/10.24014/rmsi.v312.4273

Khairani, Z., Hayati, N., & Chan, D. M. (2025). Persepsi Mahasiswa Tentang Peran
Membaca dalam Pembentukan Kemampuan Literasi Kritis. Jurnal Kepemimpinan &
Pengurusan Sekolah.

Kurniawati, A., Fitri, M. R., & Kabelen, M. C. S. (2024). Media Sosial Instagram Sebagai
Media Edukatif Dalam Bingkai Sosiologi Pendidikan. RESIPROKAL: Jurnal Riset
Sosiologi Progresif Aktual, 6(2), 197-206.
https://doi.org/10.29303/resiprokal.v6i2.614

Jurnal Teknologi Pendidikan Vol 11. No.2 (April 2026) Copyright© 2026 The Author(s) Nila A. & M. Arief D. 243


https://e-journal.undikma.ac.id/index.php/jtp/index

Jurnal Teknologi Pendidikan: April 15?26 VO; 1 1}’0-1 i
P Jurnal Penelitian dan Pengembangan Pembelajaran ~ISSN: 2656-14

. . . . P-ISSN: 2503-0602
p 1 1 https://e-journal.undikma.ac.id/index.php/jtp/index op. 236-244

Muhamad Irwan & Dwi Novaria Misidawati. (2025). Peran Media Sosial Dalam
Meningkatkan Efektivitas Public Relations Institusi Pendidikan Tinggi 1.
NUSANTARA : Jurnal Ilmu Pengetahuan Sosial, 12(6).
https://doi.org/10.31604/jips.v1216.2025.2344-2360

Nandito Nandito, Figri Udayana, Raul Rizki Muhammad Kemal, Muhamad Daffa Fauzan, &
Arfian Suryasuciramdhan. (2025). Propaganda Buzzer dalam Iklan Digital
Kontemporer: Strategi Komunikasi, Persepsi, dan Dampaknya. Dialogika : Jurnal
Penelitian Komunikasi dan Sosialisasi, 1(3), 94-113.
https://doi.org/10.62383/dialogika.v1i3.420

Ni’'mah, M., & Widodo, W. (2022). Penerapan Model Pembelajaran Inkuiri Terstruktur
Berbantuan Virtual-Laboratory Phet Untuk Meningkatkan Pemahaman Konsep
Listrik Dinamis. /0(2). https://doi.org/10.26740/pensa.v10i2.45289

Pratama, A. A. P., Narti, S., & Yanto, Y. (2023). Analisis Perilaku Komunikasi Pengguna
Media Sosial Tik Tok. Professional: Jurnal Komunikasi dan Administrasi Publik,
10(2). https://doi.org/10.37676/professional.v10i2.5276

Rahman, M., Nursyabilah, L., Astuti, P., Syam, Muh. I., Mukramin, S., & Kurnawati, W. O. L.
(2023). Pemanfaatan Media Sosial Sebagai Media Pembelajaran. Journal on
Education, 5(3), 10646—-10653. https://doi.org/10.31004/joe.v513.1890

Salma, D. A., & Ulil Albab, C. (2023). Strategi Konten TikTok @jpradarsemarang dalam
Meningkatkan Engagement. Jurnal PIKMA : Publikasi Ilmu Komunikasi Media Dan
Cinema, 5(2), 163—166. https://doi.org/10.24076/pikma.v5i2.1002

Satrianingsih, A. R. O. (2023). Sosial Media Instagram Sebagai Media Belajar dan Media
Eksistensi. 8(2). https://jurnal.untirta.ac.id/index.php/JPKS/article/view/21792

Jurnal Teknologi Pendidikan Vol 11. No.2 (April 2026) Copyright© 2026 The Author(s) Nila A. & M. Arief D. 244


https://e-journal.undikma.ac.id/index.php/jtp/index

